
Logo and Brand Guidelines

REBRANDING
RENEWALWORKS



As we lift up and feature all of the 
Forward Movement brands, we 
must build separate and distinct 

identities so each mission can shine 
while also stringing them together 

under the Forward Movement 
brand umbrella.

WHY REBRAND?



In our discussions about 
RenewalWorks, we talked a lot 

about who this brand is, who it is 
for, and all about its personality. 

Here is a quick review of that:

WHERE TO START?



Who is RenewalWorks?

Reflective

Entrepreneurial

Customizable

Illuminating

Energizing

WORDS

Growth opportunity

Gratitude

Evocative

Provocative

EMOTIONS

Ant – teamwork

Owl – wise, inquisitive

Goose - unpredictable

ANIMALS

Labcoat (but cool)

Hiking gear

Pit crew

CLOTHES

I Can See Clearly Now

Both Sides Now

Ripple

Lost in My Mind

SONGS



Growth
Inward

Gratitude
Reflective

Experimental
Customizable
Illuminating
Rejuvenating

RECURRING THEMES



People

Plants, growth, life

Directions, paths, maps, guidance

Jay’s drawings are as much of the RenewalWorks personality as any 
other aspect of the program. Utilizing his amazing artwork speaks 
to the personality people are already used to, and excited about 
seeing when they think of the RenewalWorks brand.

How do we visualize those themes?



MY REALLY BAD SKETCHES



From my terrible sketches, I created logo 
mock ups with Jay’s existing artwork and 

a suggested type treatment.

USING JAY’S ART



Concept 1

An arrow to represent direction, 

growth, illuminating the path forward. 



Concept 2

Path to show direction, pointing the 

way, light at the end of the journey. 



Concept 3

Plant in a heart shape to show 

growth, life, humanity, love, joy.



Concept 4

Leaves to show growth, life, renewal.

(this art was very small, sorry about 

the quality in this mockup) 



Uses and Versions

Taking one version to show the many 

different uses and versions that would 

be created from the final design.



A simple sanserif font that doesn’t 
fight with the headline font. A clean, 
straightforward type treatment which 
keeps copy legible and easy to read.

Copy Text

Type Treatment

Choosing a font that is visually similar 
to Jay’s writing/drawings is a simple 
way to reference the beautiful artwork 
used throughout the RenewalWorks
program. It speaks to the customizable 
nature of the program, and the 
humanity that is inherently built in.

Headline Text



Logo Type Treatment Versions

RenewalWorks
!�-INISTRY�OF�&ORWARD-OVEMENT

RenewalWorks
!�-INISTRY�OF�&ORWARD-OVEMENT



Share and Discuss
(we are here!)

Step 03

Jay creates artwork
based on mock ups

and discussion

Step 04

Create mock ups
(done)

Step 02

Lexi creates final logo 
files and brand guide

Step 05

Discuss brand identity
(done)

Step 01

NOW WHAT?



RenewalWorks is such a personal and 
personable brand that it makes branding 

easy. I loved working on this and look 
forward to our next steps!

THANKS!!


